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It's easy to shop 

from Apon Wellbeing 

as it is inside my 

office. Being tired 

after work, it takes 

a lot more effort to 

go to the local 

market and shop. At 

Apon Wellbeing, we 

can find various 

products all at the 

same place.

- Male, 34
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Apon Wellbeing customers

Bangladesh population

0.57
1 = parity with population;

> 1 = over-serving;

< 1 = under-serving.

See Appendix for calculation.

Extremely Poor Poor Low Income
Emerging 

Middle Class

65 

20 

32 

90% 

between 

22 – 45

Youngest
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91% 94% 92%

9% 6% 8%

Male Female Overall

Yes

No

Gender

78%
88% 84%

16%

9%
12%

6%

Female Male Overall

Yes

Maybe

No

Gender

15 

respondents

3 
respondents
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Impact

49%

27%

45%
I get to buy 

groceries anytime 

without paying 

instantly, and 

also, I get a 6% 

discount on the 

prices of the 

products 

sometimes. 

– Male, 26

“

10% 12% 11%

78% 77% 78%

10% 11% 10%

Female Male Overall

Got much worse

Got slightly worse

No change

Slightly improved

Very much improved

89%    

Gender
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-100

-50

0

50

100

54

NPS = 63% Promoters

9-10 likely 

to recommend

– 9% Detractors 

0-6 likely

to recommend

63% 29% 9%

Satisfaction
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9%

91%

Yes

No
36%

Satisfaction

10%

45%

45%

5 - Strongly agree

4 - Somewhat agree

3 - Neither agree

or disagree

2 - Somewhat

disagree

1 - Strongly

disagree

3.64

After completing 

my shopping, at 

the cash counter, 

the staff 

sometimes make 

mismatches during 

billing.                       

– Male, 51
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Satisfaction

4 respondents 3 respondents 2 respondents

I have faced 

challenges in 

claiming my 

medical bills. It 

took almost 4 

months for me to 

get my medical 

insurance money.   

- Male, 38

I have a bitter 

experience with 

Apon Wellbeing, 

as the red meat I 

purchased once 

was fully rotten.       

– Female, 32

Apon Wellbeing 

shops do not open 

during our full 

working times. As 

such, we reach 

the shop only 

during break or 

end office hours.  

– Female, 27
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Satisfaction

25% 18% 17%

I would like more 

product variety at 

Apon Wellbeing, in 

the food category. 

This would help me 

as I won't have to 

go to the local 

market for the 

same.                     

- Male, 25

Apon Wellbeing 

should try to 

keep more stock 

of their products 

so that all 

customers can get 

the products they 

need.                       

– Male, 35

It would be 

really great if 

Apon Wellbeing 

could provide us 

with more 

discounts and 

offers on every 

product.                      

– Male, 29
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32%

22%

18%

12%

10%

6%

2%

1%

1%

6%

Afford household expenses

Savings

Afford education

Afford house/property

Start a new business

Increase income

Buy business/personal assets

Invest in business

Others

No financial goal

16

6%

68%

21%

5% Don't have financial goal

Got much worse

Got slightly worse

No change

Slightly improved

Very much improved 74%



Impact Performance Apon Wellbeing

17

10%
19%

13%

47%

59%

52%

29%

18%

25%

11%

4%
8%

3% 2%

Male Female Overall

Very easy

Somewhat easy

Neither difficult

nor easy

Somewhat difficult

Very difficult

17

63%

48% 47% 47%

51% 51% 51%

Male Female Overall

Got much

worse

Got slightly

worse

No change

Slightly

improved

Very much

improved
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https://60db.typeform.com/feedback#entity=2023-06_Apon%20Wellbeing%202023%20FMO%20Pillar%201%20pre%20investment%201&directoracct=UHCMG8MT2&acctowner=&contractlead=UHG1YHDC7&projectlead=UHG1YHDC7
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Apon Wellbeing 

provides low-cost 

shopping facilities 

for customers and 

good discounts on 

all products, both 

of which are very 

helpful for us.

- Female, 32 

“

20
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